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A trusted partnership

Japan's Ambassador to Finland Kazuhiro Fujimura

A“trusted partnership” —

these are the words that
Prime Minister Sanna Marin
repeated during her visit to
Japan in May. She described
the Finnish relationship
with Japan in this way at a
summit meeting with Prime
Minister Fumio Kishida, a
meeting with business lead-
ers and during her speech at
the University of Tokyo.

[ totally agree with Marin.
Japan anc?,Finland are “trust-
ed partners.” Our two coun-
tries share fundamental val-
ues, such as freedom, de-
mocracy, the rule of law and
respect for human rights.
This is particularly important
at a time when democracies
are being challenged in to-
day’s world. We must be unit-
ed and work together.

In fact, cooperation and
exchanges between our coun-
tries are ongoing in a wide
variety of fields under the
good relations between Japan
and Finland.

For example, in the area
of science and technology,
a memorandum of under-
standing was signed in May
on cooperation between the
Japanese supercomputer Fu-
gaku and its Finnish coun-
terpart Lumi, which means
snow in Finnish. It is an
elegant name well-suited for
this country, isn’t it? Also, in
October, the CEO of Business
Finland attended an interna-
tional conference on science
and technology in Kyoto. In
addition, business projects
related to artificial intelli-
gence are underway.

Another field for exchange
and cooperation is defense
and security. At Marin’s sum-
mit with Kishida, security was
an important agenda item.
In September and October,
Finland’s top foreign and de-
fense officials visited Japan to
meet their Japanese counter-
parts, with Finland still in the
midst of the process of join-
ing NATO.

However, trust is cultivat-
ed also through people-to-
people exchanges. Unfortu-
nately, the COVID-19 pan-
demic has impeded many of
our activities over the past
three years, but the embassy
has since resumed various ex-
change events under Finland-
Japan Friendship Year 2022 to
further promote our bilateral
friendship.
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Kazuhiro Fujimura, Japan's
Ambassador to Finland

As part of this, we are
holding photo exhibitions
all over Finland on the
theme of “Friendship be-
tween Finns and Japanese.”
In addition, alumni events

for former exchange stu-
dents who studied in Japan
have been organized under
the Sakura-Kielo (Lily of the
Valley) Gathering,  high-
lighting the cherry blossom
and the lily of the valley as
our national flowers. In the
meantime, Helsinki is cur-
rently hosting Japanese
woodblock print and callig-
raphy exhibitions.

Since I arrived in Finland
in April, I have noticed that
both of our countries are full
of beautiful nature, fashion-
able designs and sophisticat-
ed architecture. The events
mentioned above also convey
the idea that our mindsets
are quite similar.

This enables us to be trust-
ed partners in various fields
and I would like to further
develop our relationship. To
that end, we must cherish
the “trusted partnership” be-
tween our two countries and
further enhance it. ¢
www.fi.emb-japan.go.jp

www.sms-bridges.com

‘The future looks very bright!

Finland's Ambassador to Japan Tanja Jaskelainen

apan is one of the most
Jimportant partners for
Finland outside the Euro-
pean Union. Although we
are geographically far apart,
our cooperation covers a
wide range of sectors and
all levels from the head of
state to ordinary citizens, as
we saw this year with Prime
Minister Sanna Marin’s vis-
it to Japan.

[ am glad to say that our
relationship today is closer
than it has ever been. Now
that visa-free travel is pos-
sible again from Finland
to Japan, we have seen the
return of diverse Finnish-
Japanese relations, with
many Finnish businesspeo-
ple, artists, musicians and
designers coming back to
Japan.

Finnair has also started
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Tanja Jaskelainen, Finland’s Ambassador to Japan

daily flights from Haneda
to Helsinki, and I hope I'will
see many Japanese visitors

in Finland this year. The fu-
ture looks very bright! ¢
https://finlandabroad.fi/web/jpn/

Evondos:

The Nordic market leader

in pharmacotherapy technology

Taking the correct medi-
cine at the prescribed
dose at the right time is a
challenge for many people.
The solution? A user-friend-
ly medicine-dispensing ro-
bot from Evondos, one of
Finland’s  fastest-growing
health tech innovators.

Evondos is committed to
solving global health care
challenges by delivering safe
medication management to
greying populations. The
company’s focus is on sup-
porting independent liv-
ing at home while gener-
ating cost savings for care
organizations.

Having already delivered
more than 20 million dis-
pensed medication doses
(with over 99% adherence) to
clients across the Nordics,
today the company is reach-
ing out to partners in global
markets, including Japan.

“Globally speaiing, [ see
a phenomenon of a grow-
ing elderly population and
at the same time, challenges
associated with maintaining
adequate nursing resources
and providing high-quali-

Eetu Koski, CEO of Evondos

ty health care to a growing
number of elderly people,”
said Evondos CEO Eetu
Koski.

“Living longer lives com-
pared with previous genera-
tions is great, but comes with
many obstacles for the care
providers and uncertainty
amongst seniors and their
families,” he said. “Ensur-
ing secure medication man-

agement is the area in which
the Evondos medicine-dis-
pensing robot is playing an
important role in addressing
some of these obstacles.”

The future of pharma

“A significant part of our
success is based on our will-
ingness to listen to clients
and make investments which
lead to hardware and soft-
ware system innovations to
enable world-class usability
for the elderly living longer
at home,” Koski said.

The Evondos robot serves
home-care and elderly cli-
ents, and helps professional
care organizations by pro-
viding secure medicine stor-
age together with spoken,
written and indicator light
and audio signal guidance
when clients are required to
take medications. The robot
also keeps an electronic log
to make clients’ treatment
histories available.

“Evondos services and so-
lutions make sure that the
right person is given the
right medication at the right
time. Our solutions ‘free up’

time within a health organi-
zation, improve the qualit
of life for individuals, and of-
fer peace of mind to families
and loved ones,” he said.

Evondos in Japan

“We are continuously de-
veloping new innovations
with an eye on global mar-
kets and see huge opportuni-
ties to bring Evondos to the
Japanese market to serve the
country’s aging population,”
Koski explained.

“We have taken concrete
steps to enter the Japanese
market in the near future,
as a large number of elder-
ly people in Japan are diag-
nosed with chronic illness,
like memory problems,”
Koski said. “Our services,
solutions and innovations
can be of significant benefit
to Japanese clients and we
look forward to developing
our partnerships with our
friends in Japan.” @
www.evondos.com
info@evondos.com

evondos

Nightingale Health: The preventative health company

ightingale Health (est.

2013) 1s a health technol-
ogy company aiming to pro-
mote preventative health with
its proprietary blood analysis
technology.

Nightingale Health con-
sists of eight group compa-
nies, including subsidiaries in
Japan, the United States, Sin-
gapore and the United King-
dom, with customers in more
than 25 countries. The tech-
nology is being used in many
of the world’s leading health
initiatives, such as the UK
Biobank, and there are over
400 peer-reviewed publica-
tions validating the technol-
ogy.

We have recognized a
strong demand for Night-
ingale Health’s technology
in Japan, the country being
one of the most advanced
in the preventative side of
health care. In 2019, Night-
ingale Health started to build
a strong network in Japan
and entered a strategic part-
nership with Mitsui & Co.,
a global trading and invest-
ment house, and Biobank
Japan, one of the world’s larg-
est hospital biobanks. The
relationship between Mit-
sui and Nightingale Health
is built on a shared vision
that tools to prevent diseases
impacting our quality of life
should be made accessible for
everyone.

The company’s service is
being provided through Well-
tus Inc., a Mitsui subsidiary,
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NIGHTINGALE HEALTH

Minja Salmio, Vice President, Nightingale Health Japan, with
Yasutaka Yamakawa, President of Welltus at Nightingale Health's

laboratory

to hospitals and clinics across
Japan. The “My Nightingale”
test is available at more than
20 hospitals and clinics and
will increase to around 100
from April this year. The test
consists of an easy-to-under-
stand Blood Health Score
on a 100-point scale and five
health indicators in the most
relevant health areas. Results
are reported in the My Night-
ingale mobile application in
addition to the traditional
reports.

“Nightingale Health has
worked with top medical sci-
entists and world-leading

medical research institutes for
almost a decade, and we are
pleased to see that the long-
term work has now enabled us
to provide this service as part
of the Japanese health check-
up system,” said Teemu Suna,
CEO and founder of Nightin-
gale Health.

“We wish to see even
broader use for our tech-
nology and service in the
future, such as being part of
well-being programs provided
to employees and participat-
ing in different health ini-
tiatives on a national level,”
continued Minja Salmio, vice

president for Nightingale
Health’s Japan operations.
Recently Welltus joined the
Osaka Prefectural Govern-
ment’s health initiative, Osa-
ka Health Activity Mileage,
which aims to promote the
longevity of Osaka citizens
and to bring down medical
costs by introducing healthy
habits for everyday life.
“With Nightingale Health’s
technology and the My Night-
ingale test, individuals can
measure the impact of their
lifestyle and stay motivated
to foﬁow a healthier lifestyle.
We have received very high
praise from the medical com-
munity for My Nightingale,
which is very easy for people
to understand because it is
scored on 100-point scale, and
even offers advice on how to
improve their scores, a unique
feature that has not been
available in previous health
checkups,” said Welltus Presi-
dent Yasutaka Yamakawa.
Nightingale Health’s mis-
sion is to contribute to better
preventative health on all lev-
els — on the national health
level, on the health care pro-
vider level and on the indi-
vidual level. We are on this
journey to make a long-term
impact on the Japanese pre-
ventative health care system
and to help people to pursue
lifelong health.
www.nightingalehealth.com
https://mynightingale.welltus.jp

My Nightingale

Empowering innovation

Technology entrepreneur Juha Rantala speaks with Bridges

ridges: How  does
Inkron, the industry
leader in printed opti-

cal inks, reflect the strong
ties between Finland and
Japan?

Rantala: Inkron is a key
enabling technology pro-
vider for augmented reality
(AR) device creation. Since
becoming a fully owned
subsidiary of Japan-based
Nagase Group, we have been
able to overcome major bar-
riers to entry, and supply
global tier-1 device provid-
ers of consumer and enter-
prise electronics.

Nagase Group has en-
abled Inkron to take a mul-
tidisciplinary approach to
emerging AR technologies
that require long-term in-
vestments in fundamental
materials research, develop-
ment of process technolo-

ies, testing ecosystems and
uman resource training.

Japan is a global leader in
automotive and consumer
electronics and these indus-
try segments will require
innovations in material sci-
ences and photonics, such
as instruments for autono-
mous driving. Finland has
strong expertise in material
sciences and optical engi-
neering research and this
creates excellent oppor-
tunities for Japan-Finland
collaborations.

Juha Rantala, Chairman of Inkron

Your company PiBond de-
velops materials that en-
able advanced semiconduc-
tor chip manufacturing.
How important are part-
nerships across Asia?

PiBond has taken signif-
icant steps to become part
of the critical semiconduc-
tor materials supply chain.
With nanometer-scale preci-
sion required, only a handful
of companies can produce
semiconductor chips in their
advanced form; the most ad-
vanced chips are current-
ly produced in Taiwan and
South Korea, though Chi-
na is catching up. Compet-
itive companies, and poten-
tial partnerships, primarily
come from Japanese chemi-
cal conglomerates.

To improve chip perfor-
mance, extreme ultravio-
let lithography (EUVL) is re-
quired and requires two crit-
ical ingredients: equipment
and materials. While equip-
ment supply is limited to a
few industrial giants, PiBond
is one of the few indepen-
dent companies which can
successfully deliver inorgan-
ic EUVL materials to meet
future needs.

What are your expectations
for the future of the semi-
conductor materials indus-
try?

The development of semi-
conductor materials which
enable manufacturers to
form chip structures at the
angstrom scale (a hundred-
millionth of a centimeter) is
extremely challenging, and
equipment, processes and
molecular material control
are required to ensure suc-
cessful commercial imple-
mentation.

Close international col-
laboration between materi-
al, equipment and chip man-
ufacturers is needed to ad-
vance chip performance.
Localization close to cus-
tomers is also required to
guarantee detailed custom-
ization.

What new technology plat-
forms are you driving?

[ have identified attrac-
tive opportunities to utilize
my deep knowledge in ma-
terial sciences and photon-
ics in new fields such as ad-
vanced medical devices and
fast-diagnostic  screening
for precision health care
segments.

I have also invested
in and collaborated with
Finland-based companies
such as Lumoral. The com-
pany is active in antibacte-
rial photodynamic therap
and is collaborating witz
medical technology compa-
nies in Japan and Asia.

How will you continue en-
gaging with Asia-based
start-ups?

Traditional larger com-
panies often employ long-
term business plans and can
lack agile operating proce-
dures which prevent rapid
pivoting to new business
models, although conglom-
erates in Asia and around
the world are beginning to
fund early-stage innovative
technology companies.

A fascinating cultural
and creative trend we hope
to see continue is that en-
gineers, scientists and in-
novators in Japan and Asia
are shifting from tradition-
al corporate culture toward
entrepreneurial careers and
international collabora-
tions with Western start-
ups, corporates and inves-
tors. ¢
www.inkron.com
www.pibond.com
www.lumoral.com

Setting a new benchmark for travel on the Baltic Sea

“We want our custom-
ers to enjoy their
travel experience with us
and our goal is to exceed
their expectations and make
them want to return,” said
Nina Tahtinen, internation-
al sales director of Tallink
Silja Oy.

As the leading European
provider of leisure and busi-
ness travel and sea trans-
portation services in the
Baltic Sea region, the Tallink
Grupp has a fleet of 14 ves-
sels and carried nearly 10
million passengers vyear-
ly before the pandemic, to
destinations  across  the
Nordic region. The company
has survived many challeng-
es recently and is building a
future with the customers’
wishes in mind.

“Each of our ships can
accommodate up to 3,000
passengers and we oper-
ate routes between Helsinki
and Stockholm, Helsinki
and Tallinn, Turku and
Stockholm, and Stockholm
and Tallinn,” Tahtinen said.

Overnight cruises from
Helsinki to Stockholm and
day cruises from Helsinki
to the medieval Tallinn are
favorites among Japanese
guests, and with the pan-
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Tallink Silja's new flagship, the fast ferry MyStar, started operating
on the Helsinki-Tallinn route on Dec. 13, 2022, connecting the

cities in two hours.

demic waning, Tallink Silja
is once again reaching out to
the Japanese market.

“The Japanese love trav-
eling with us because of
our high standard of ser-
vice, magnificent views to
the Scandinavian archipel-
ago, Finnish-style sauna,
tax-free shopping, comfort-
able cabins, delicious meals
that cater to the Japanese
palate and the fact that we
are the official sea carri-
er of Moomin and Santa
Claus. We even have special
Moomin-styled cabins and
seasonal onboard service in
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Japanese,” she said.

Cruise ships are like shop-
ping malls where guests can
comfortably sail and shop for
everything from Marimekko
and Moomin to Lumene,
Fazer and other popular
world-famous brands. On
the Silja Serenade, guests
can find a one-of-a-kind
floating Marimekko store.

Recognizing that there is
“no tomorrow unless we act
today,” Tallink Silja is re-
ducing its impact on the en-
vironment by cutting emis-
sions and creating a positive
effect on the communities in

SILJA LINE /3

which the company operates.
Pioneering  technology
and innovations are driving
the company forward. Our
new flagship, the fast ferry
MyStar, started operating on
the Helsinki-Tallinn route
on Dec. 13, 2022, connect-
ing the cities in two hours.
Just like its sister ship Mega-
star, it is partly powered by
liquefied natural gas. With-
in the first month, MyStar
served over 130,000 passen-
gers from 140 countries.
Sustainable materials and
environment-friendly solu-
tions have been implement-
ed in the ship’s seamless,
spacious and comfortable in-
teriors. Inviting restaurants,
cafes and seating areas are
tailored to the needs of busi-
ness travelers and holiday-
makers. MyStar provides un-
paralleled sea views, great
shopping, cleverly designed
public spaces and memora-
ble dining experiences.
With the recent invest-
ments and the company’s
fleet renewal program, Tal-
link Silja is looking forward
to welcoming the world to
the Nordic region. ¢
tallinksilja.com/en
tallinksilja.com/ja
shopping.tallink.com/en



