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Look East Policy 2.0 brings Malaysia and Japan together

ast year, Tun Dr Mahathir
LMohamad was reinstated

as the Prime Minister of
Malaysia. The Malaysian gov-
ernment is implementing poli-
cies to drive economic growth
and encouraging investors to
look at the country with a re-
newed sense of confidence.

Over the past 12 months, Ma-
laysia has undergone a period
of increased stability and eco-
nomic growth through the gov-
ernment’s efforts to work more
closely with regional partners,
including Japan.

In the early 1980s, Malaysia’s
Look East Policy brought the
country closer to Japan and suc-
cessfully stimulated the econo-
my. By 2020, Malaysia aims to
become a high-income nation
and the government’s Look East
Policy 2.0 is further strengthen-
ing the country’s ties to Japan.

Look East Policy 2.0 is facili-
tating access to Japanese capital
through “samurai” bonds and
providing Malaysia with invest-
ment, skilled labor and technolo-
gies from Japan.

“Since the new administration
came into power, many things
have improved here in Malay-
sia,” said Makio Miyagawa, am-
bassador of Japan to Malaysia.

Makio Miyagawa, Ambassador of Japan to Malaysia

“Transparency has been a key
policy of the government and
this is encouraging foreign di-
rect investment into Malaysia.
The new administration has
a clear approach to creating
confidence in Malaysia and is
strengthening the country’s abil-
ity to stimulate the economy. In
the area of consumption, goods
and services taxation has been
removed, which has dramatical-
ly improved the lives of low-in-

come earners across the country
and has increased the popula-
tion’s disposable income.”

With the prime minister’s nu-
merous trips to Japan following
his election, it is clear Malaysia
and Japan share a close bond.
Japanese and Malaysian compa-
nies are working more closely
and the country’s business lead-
ers are encouraging investors to
reassess Malaysia as an invest-
ment destination.

“Confidence in Malaysia’s
economy is on the rise and we
want to encourage the Japa-
nese business community to
reassess the long-term invest-
ment opportunities the country
has to offer,” said Daiji Kojima,
managing director and CEO of
Mitsui & Co. Malaysia.

In the heart of Southeast
Asia, Malaysia is a formi-
dable powerhouse economy
within the region. The coun-
try offers easy access to mar-
kets such as Thailand, Indo-
nesia, Vietnam, China, Korea
and Japan.

“Malaysia is close to becom-
ing a developed nation and
continued community develop-
ment will be key to the coun-
try’s future growth,” concluded
Miyagawa.

“There is divergence across
the Southeast Asian region and
this generation has a respon-
sibility to build a prosperous
community with shared rules
and set standards regarding
human rights and environmen-
tal challenges. Japan and Ma-
laysia can take a lead in these
efforts by working together and
helping to create a strong com-
munity of people within the re-
gion” ¢

Building innovation and delivering
unparalleled quality and service

he 10th annual SME100
Tawards ceremony in

Kuala Lumpur saw MFE
Formwork Technology Sdn.
Bhd. (MFE) rank in the top 10
of 2018’s fast-moving compa-
nies.

In today’s construction in-
dustry, speed is of the essence.
MFE’s revolutionary alumin-
ium formwork construction
system is used to form cast-
in-place reinforced concrete
structures. The system dra-
matically increases the speed
of construction and MFE is
driving innovation within the
global construction industry.

MFE was established in Ma-
laysia in 1991 to meet demand
for high-quality and cost-ef-
fective construction solutions
across Asia. Today, MFE alu-
minium formwork is utilized
in high-rise and low-rise mid-
luxury developments, as well
as social and affordable hous-
ing projects. In the commer-
cial space, MFE’s solutions are
used in high-rise office build-
ings, hotels, mixed-use devel-
opments and car parks.

The company’s state-of-
the-art 100,000-square meter
manufacturing facility in Port
Klang, Malaysia, has an an-
nual capacity of over 1,500,000
square meters of formwork.
The company utilizes the latest
production processes includ-
ing friction stir welding — an
advanced, eco-friendly welding

Jim Robinson, CEO of MFE
Formwork Technology Sdn. Bhd.

system used in the aerospace
and automotive industries.

MFE’s team of over 2,500
dedicated employees work in
diverse markets around the
globe.

“Over the past nine years we
have aggressively looked to re-
duce our dependency on one or
two markets, such as India and
Malaysia, which at one time ac-
counted for over 90 percent of
our business,” said Jim Robin-
son, MFE’s CEO.

“Today that dependency has

been greatly reduced, as we
have entered many new mar-
kets stretching across the
globe from New Zealand to
Latin America; to date, we
have worked in over 53 coun-
tries. We have also focused on
developing new products and
services, including our recent-
ly launched Quick Deck slab
formwork system, which has
been well received within the
industry.”

The MFE system allows high-
rise buildings to be constructed
at an impressive rate of four to
five days per floor and landed
properties to be constructed
at a rate of one house per day.
MFE structures are strong, ac-
curate in dimensions and guar-
antee high-quality finished
concrete surfaces.

One-hundred percent recy-
clable, the MFE system can be
used several hundreds of times
on multiple projects. The aver-
age weight is only 23 to 25 kg
per square meter, so no heavy
lifting or cranes are required.

MFE formwork is able to
withstand high concrete pres-
sures. Training and coaching
by MFE supervisors enable
MFE formwork to be assem-
bled with unskilled labor, thus
reducing costs. With a highly
experienced in-house 3D de-
sign software solutions team,
MFE is able to design form-
work solutions for a range of
buildings and applications.

From developing impressive
towers to helping communities
build low-cost, quality housing,
MFE intends to continue to play
an innovation-driven role in the
global construction industry. In
addition to strengthening its
presence in Thailand, the Phil-
ippines, Cambodia and Viet-
nam, MFE is well-positioned to
work with Japanese clients.

“I believe our company values
of trust, honesty and loyalty
to our clients speak volumes
about our business success,’
said Robinson. “Our first client
in Malaysia some 28 years ago
is still our client, and our first
client in India, some 17 years
ago, is still our client. Over
the years we have worked with
many Japanese contractors
outside Japan, such as Shimizu,
whom we have worked with for
over 12 years in three differ-
ent countries. Repeat business
from blue-chip companies is a
sign of our commitment to pro-
vide formwork solutions that
best suit the concrete structure
and best suit client require-
ments. Our company slogan is
self-explanatory and defines
what we want the Japanese
construction industry to realize
about MFE — ‘No one does it
better”” ¢

MFE

www.mfeformwork.com
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Strengthening partnerships and creating value

itsui has contributed
to the development of
Malaysia for over 55

years. Today, the Japanese sogo
shosha (international general
trading and investment com-
pany) is playing an important
role in both traditional and in-
novative sectors of the Malay-
sian economy.

In addition to Mitsui’s prin-
cipal activity of trade in a di-
versified range of goods, the
company invests with strategic
partners in key industries, and
has played a prominent role in
bringing Japanese high-tech
companies to Malaysia’s man-
ufacturing sector.

“We concentrate on growth
areas and align our business
with new and innovative op-
portunities,” said Daiji Kojima,
managing director, chief exec-
utive officer and country chair-
man of Mitsui & Co. (Malaysia)
Sdn. Bhd. “We have a saying
that ‘Mitsui is People.” Hence,
we support our workforce to
become global resources and
drive Mitsui in Malaysia to-
ward harnessing our local tal-
ents in doing business.”

To date, Mitsui has invested
more than $4 billion in the
country. Malaysia has been
developing its health care foot-

Launch of the seven-seater Perodua Aruz

print and Mitsui has, together
with  Khazanah  sovereign
fund, been an investor in IHH
Healthcare, the second-largest
hospital operator in the world
since 2011. Mitsui has also in-
vested in Columbia Asia Hos-
pitals and DaVita dialysis cen-
ters, with operations in several
Asian countries.

The company’s other no-
table historical investments
are in automobiles (national
automaker Perodua), utili-
ties (national gas distribution
company Gas Malaysia) and
oleochemicals (Palm Oleo).

S in AL 5 m e b

Ul ——

DA AT

Gleneagles Medini Hospital by IHH Group

Mitsui’s philosophy is to
contribute to nation-building
projects, hence the company’s
participation in building the

\

world’s largest 2-gigawatt ul-
tra-supercritical turbine pow-
er plant, the Jimah East Pow-
er Station. The plant is due to
be commissioned by the end
of the year, utilizing the latest
Japanese technology in line
with the company’s effort to
attract the best of Japanese
companies and technologies.

The company is focused on
enhancing the infrastructure
of the country, such as mod-
ernizing airports, sea ports

Palm Oleo Sdn. Bhd., a joint venture with KLK Group

and transportation infra-
structure, and is keen to work
with strategic local partners
in this area.

“We will continue to seek
new local partners in addi-
tion to strengthening our ex-
isting strategic partnerships
and remain committed to the
Malaysian economy,” said Ko-
jima. “Malaysia is a welcom-
ing foreign direct investment
destination and is experienc-
ing strong economic growth
in key sectors. With the re-
visit of the Look East Policy,
we want to encourage Japa-
nese companies to reassess
the investment opportunities
Malaysia has to offer and re-
invest with a renewed sense
of confidence in the country,
the economy and the people.”

Being strategically located

with easy access to the huge
Asia-Pacific markets, includ-
ing China, Malaysia is an ide-
al choice as a manufacturing
and distribution center with
the added appeal of being a
modern Islamic country that
has links to the global Islamic
markets. ¢

3@( MITSUI&CO.

www.mitsui.com
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When it comes to

understanding your expectations —

NO ONE DOES
IT BETTER

Tailor-made
solutions

www.mfeformwork.com

Latest production
technology

The right formwork solution every time

MFE Offices: Malaysia | India | Dubai | Philippines

On-site technical
support
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Honda BigWing Georgetown
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03-40236192

% | Honda BigWing Petaling Jaya
037773 3660
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xélilsive One-Stop Sales and
Service Centre for Honda Big Bikes

Visit Showroom Today!

Boon Siew Honda Sdn. Bhd. (676896-a)

@ www.hondabigbike.com.my
0 Honda Motorcycle Malaysia
[©] hondamotorcycle.my

" Toll Free Line
»1800 88 3993

Boon Siew Honda:

Racing ahead in

the Malaysian motorcycle industry

alaysians are pas-
sionate about high-
octane motorsports.

This year sees the country’s
Sepang International Circuit
celebrate 20 years and the
Malaysian motorcycle indus-
try shows no signs of slow-
ing down.

Loh Boon Siew met Soichi-
ro Honda in 1958 and the two
men formed a unified vision
to promote “a more mean-
ingful life for Malaysians
through personal mobility.”

Sixty years later, Boon Siew
Honda sold approximately
156,000 units in Malaysia —
an increase of 28.7 percent
compared to 2017.

“We are on track to hit our
targets this year,” said Kei-
ichi Yasuda, Boon Siew Hon-
da managing director and
chief executive officer.

Honda respects
each country in
which it does
business and
Malaysia is no
exception.

“Through strong brand
positioning and new model

B\ A
The RS150R Red

launches in each motorcycle
segment, we are winning new
customers.”

The company’s strategies
for 2019 includes brand en-
hancement, improvement of
its dealer network, strength-
ening of its after-sales servic-
es, the development of local
riders and the expansion of
its safe-riding initiative.

“Our Honda Safety Riding
Centre works with the gov-
ernment, schools and the pri-
vate sector to highlight the
importance of road safety and
reduce the number of traffic
accidents,” said Yasuda.

Honda respects each coun-
try in which it does business

and Malaysia is no exception.
While Malaysia strengthens
its relationship with Japan,
Boon Siew Honda remains
committed to the Malaysian
market.

“We are pleased to contrib-
ute to Malaysian society by
manufacturing high-quality
products at a reasonable price
and we enjoy serving our cus-
tomers,” said Yasuda. “We
always dedicate ourselves
to meeting and then going
beyond our Malaysian cus-
tomer’s expectations, which
are quite unique compared to
other Asian countries and so
we are really focused on the
Malaysian market.”

We have
successfully
introduced our
know-how,
technology and
the Japanese
way of working to
Malaysia.”

KEIICHI YASUDA
Managing Director and CEO
Boon Siew Honda

“We have successfully intro-
duced our know-how, tech-
nology and the Japanese way
of working to Malaysia,” con-
cluded Yasuda. “Our contri-
bution to the Malaysia-Japan
partnership symbolizes the
close relationship between
our two countries and we in-
tend to continue delivering
superior-performance prod-
ucts to our customers at every
turn.” ¢

HONDA

The Power of Dreams

www.boonsiewhonda.com.my
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Addressing the palm oil sustainability challenge

s a tree-crop suited to cul-
Ativation in climatic condi-
tions, similar to those of

tropical rain forests, the oil palm
is one of the planet’s most versa-
tile super-oil producing crops.

Despite deforestation fears fu-
eled by various nongovernmental
organization campaigns, Ma-
laysia and Indonesia produce 85
percent of the planet’s palm oil
— the former of which is at the
forefront of efforts to drive sus-
tainable practices. In terms of
consumption, palm oil has been
proven to be as healthy as other
commonly consumed oils, and
it offers a range of commercial
applications ranging from food,
emulsifiers, food conditioners,
soaps, detergents, foaming agents,
cosmetics and fuel.

Organizations such as the
United States Department of Ag-
riculture have encouraged food
manufacturers to substitute par-
tially hydrogenated transfats, and
the most viable substitute to date
is still palm oil.

LOVE
MY PALM 0L

AS5%W Malaysian Product

A rich history

Versatile and with a high
smoke point, palm oil was once
used as an alternative to tallow
and lard, the animal-based tra-
ditional frying fats that were
used in the production of soap,

to sustainable development and future of generations.

shampoo and other products. In
line with consumers demanding
more natural ingredients, palm
oil production levels have in-
creased gradually and spread to
all parts of the world.

From 15.2 million metric tons
in 1995 to 62.6 million metric
tons in 2015, annual palm oil
production has quadrupled. By
2050, production is expected to
reach 240 million metric tons.

“Our goal is to educate farmers
and consumers on sustainable
oil palm cultivation and palm oil
usage,” said Kalyana Sundram,
CEO of the Malaysian Palm Oil
Council (MPOC).

“Current sustainability efforts
are targeting a variety of final
consumer products. We track
agricultural techniques and pro-
duction output through custom-
er products, raise awareness, and
implement sustainable practices
to support the industry.”

Companies have shifted to
palm oil as a healthier oil alter-
native and today, approximately
60 percent of personal care

products contain palm oil de-
rivatives.

The food and consumer indus-
tries account for two-thirds of
palm oil production, while one-
third is used in biofuels and sus-
tainable energy.

While Malaysia is success-
fully researching palm oil usage
for biofuel solutions, innovative
farming and plantation meth-
ods are expected to offset de-
forestation. Reduced costs and
cultivation periods combined
with optimum water usage and
management, make palm oil a vi-
able alternative to annual oil seed
crops such as rapeseed, soy and
sunflower.

The Malaysian palm oil industry
is encouraging sustainable prac-
tices across the entire produc-
tion process, from farmer to end
users. To address concerns re-
garding deforestation, Malaysia’s
Minister of Primary Industries,
Teresa Kok, who is also in charge
of the palm oil industry, has pro-
posed not to add new plantations
onto newly deforested areas. She

advocates eventually capping the
total cultivated area in Malaysia
to ensure no further deforestation
takes place. This should thwart
any claims from various anti-
palm oil sectors.

Malaysian palm oil products
are certified for the 2020 Tokyo
Olympic Games. As an Olympic
partner, Malaysia is on track to
deliver sustainably certified palm
oil consistent with Japan’s high
food safety standards.

With education and proper
practices, there is much to be ex-
cited about in terms of the future
of Malaysian palm oil production.
Importantly, for those working
in the Malaysian palm oil indus-
try, education, income and liv-
ing standards have dramatically
improved. In a bold move, Ma-
laysian Prime Minister Mahathir
Mohamad officially launched the
Love MY Palm Oil campaign to
educate the nation’s consumers
about all things palm oil.

MPOC is addressing opponents
of the industry and driving sus-
tainable solutions, while simul-
taneously reducing the negative
impacts of farming and deliver-
ing palm oil to the world. ¢
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MPOC

WWW.mpoc.org.my
kalyana@mpoc.orgmy
www.usda.gov

Mitsubishi Corporation: Contributing

to positive change

rom Japan to the world,
FMitsubishi Corp. has es-

tablished a truly global
footprint. The Japanese trading
company has over 200 offices and
subsidiaries in about 90 coun-
tries and regions.

In Malaysia, Mitsubishi’s Kuala
Lumpur branch (Mitsubishi KL)
has nurtured a strong partner-
ship with the country by creating
synergies and contributing to the
nation’s continued development.

“We understand the needs
of the Malaysian people,” said
Genichi Ichikawa, general man-
ager of Mitsubishi KL. “As a
company, we conduct ourselves
in accordance with the require-
ments of the country and are
proud of the partnerships and
friendships we have developed in
Malaysia over the years.”

Mitsubishi KL is active in a
range of key sectors within the
Malaysian economy. Areas of
business include construction
and infrastructure, investment,
automotive, manufacturing and
retail. Evoking the sense of the
Malaysian people’s can-do atti-
tude, Mitsubishi KL is well posi-
tioned to play an important role
in Malaysia’s efforts to become a
developed nation.

Sitting on the board of several
leading companies, Ichikawa
recognizes the strengths of Ma-
laysia’s dynamic and diverse
economy. By taking time to speak
with people from all walks of life,
Ichikawa has developed a holis-
tic outlook toward people’s needs
and the steps needed to improve
the lives of those living in com-
munities across the country.

MC Biotech and the Sarawak
Biodiversity Centre (SBC) are
two examples of Mitsubishi
KL’s commitment to delivering
sustainable projects while con-
tributing to the country and the
region through corporate social
responsibility initiatives.

MC Biotech in Brunei is cul-
tivating astaxanthin-producing
microalgae, which can poten-
tially help economies diversify
beyond oil and gas. With the
government of Brunei’s efforts to
preserve natural land, the coun-
try’s clean air quality and water
make it an ideal location to en-
courage the growth of microal-
gae, and MC Biotech is driving
biotechnology ~ developments
while encouraging the use of
biofuels.

Since 2012, SBC has been ex-
ploring algae biodiversity in
Sarawak, Malaysia. In addition
to being a viable alternative bio-
fuel energy source, applications
include aquaculture and nutra-
ceuticals. Mitsubishi KL is build-
ing a 1,000-square meter outdoor
photobioreactor to support this
important project.

in Malaysia

We want to continue

to support Malaysia
and appreciate

the fact that the
people love their
country. Mitsubishi
KL is here to move

forward together with
Malaysia.”

GENICHI ICHIKAWA
General Manager
Mitsubishi Kuala Lumpur

“In Malaysia, I enjoy talking
to people and learning of their
dreams for the future of their
country,” said Ichikawa. “We
want to continue to support Ma-
laysia and appreciate the fact that
the people love their country.

Mitsubishi KL is here to move
forward together with Malaysia.”

Mitsubishi KL also works
closely with national oil and
gas company Petronas to en-
sure a steady supply of liquefied
natural gas to Japan. The com-

pany is committed to educating
and assisting local communities
living near the company’s natural
gas facility in Sarawak.

“Our hope is that we can play a
role in the transfer of skills and
knowledge between Malaysia and
Japan,” said Ichikawa.

“Education and environmental
protection are at the heart of our
business in Malaysia. As we con-
duct our business, we take a deep
interest in the local communities
who live in the areas in which we
work. We look forward to con-
tinuing our journey hand in hand
with the Malaysian people and
our business partners with whom
we have developed strong and
long-lasting ties.” ¢

Mitsubishi
Corporation

www.mitsubishicorp.com

Blending New ldeas for a Better World

What will the future hold, and what will we need to succeed?
By blending innovative ideas together with our
rich tradition of business excellence,

Mitsubishi Corporation is well-poised to help shape the world of tomorrow.

Now there’s a delightful combination.

www.mitsubishicorp.com

2% Mitsubishi Corporation
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