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Indonesia becomes newest
member of economic elite

conomists have constantly
Ecoined terms to reflect the

ever-shifting landscape of
the global economy.

From the 1980s until the
1990s, when growth was fastest
in Asia, many experts referred to
the “Asian Tiger” economies of
Singapore, Taiwan, Hong Kong
and South Korea as foreign capi-
tal flooded into those burgeoning
markets.
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Japanese Ambassador to Indo-
nesia Kojiro Shiojiri

At the turn of this century,
economists identified the newest
set of the world’s fastest-growing
countries and grouped them un-
der the term BRIC - Brazil, Rus-
sia, China and India. Less than a
decade later, the Organization for
Economic Cooperation and De-
velopment (OECD) revised the
term to BRIICS to accommodate
two more countries, Indonesia and
South Africa.

According to Douglas Lippoldt,
acting head of the Development
Division of the OECD’s Trade and
Agricultural Directorate, Indone-
sia’s inclusion in this new group-
ing of countries is “recognition
of the importance and size of the
country, (its) situation relative to

OECD member countries and the
desire of OECD countries to en-
gage in it more closely.”

As one of the world’s fastest-
growing economies, Indonesia
is expected by 2011 to post GDP
growth of 7 percent, higher than
several G-8 countries.

Even amid the worst global cri-
sis of this generation, the economy
expanded by 4 percent year-on-
year in the second quarter of 2009,
giving Indonesia the fastest growth
rate in Southeast Asia.

This growth and achievement is
remarkable considering that only
about a decade ago, the country
was the epicenter of the 1997 cur-
rency crisis, and went through po-
litical turmoil, plummeting falling
gas prices and its worst drought in
50 years.

Over the last 10 years, GDP
growth steadily climbed to 6.1 per-
cent last year.

The country has proven to be
more resilient than its neighbors
because of less dependence on ex-
ports and a huge domestic market
made up of 230 million people.

The government was also quick
to respond to the economic crisis
late last year by protecting liquid-
ity, providing alternative financing
for an expansionary budget and
implementing an economic stimu-
lus package worth more than $6
billion.

President Susilo Bambang Yud-
hoyono, the first directly elected
leader, won a second five-year
term this year and is expected to
continue with his “pro-growth,
pro-poor, pro-employment” poli-
cies.

SBY, as the president is fondly
called, has gained wide respect in
the international community and
was responsible to the free-trade
agreement signed in 2007 with
Japan, Indonesia’s largest trading
partner and investor.

Golden anniversary

Last year, the two countries
marked the 50th anniversary of
diplomatic relations and ushered in
a new era of cooperation through
the Japan-Indonesia Economic
Partnership Agreement, which
came into force in July 2008 after
three years of formal talks.

“This is the sixth EPA for us
and we hope it will strengthen our
relations not only in foreign di-
rect investment but also culturally
mutual benefits,” says Japanese
Ambassador to Indonesia Kojiro
Shiojiri.

“Since it was put into effect last
year, we have seen positive signs
from its implementation,” he adds.

Both countries also have an ex-
isting Strategic Action Plan com-
posed of 118 measures to promote
foreign investment in Indonesia in
five areas: tax, customs, labor, in-
frastructure, and competitiveness
of small and medium-size enter-
prises.

From 1967 to 2007, cumula-
tive direct investment from Japan
to Indonesia was over $40 billion,
or 11.5 percent of total foreign di-
rect investment in the country. Be-

tween 2007 and 2008, there were
243 Japanese-invested projects in
the country.

Major Japanese manufacturing
companies in the country such as
NOK, Panasonic, Astra Honda
Motor, Denso, Toray Industries,
Ebara and Uni-Charm have an-
nounced plans to expand their pro-
duction over the next few years.

“Historically, Japanese invest-
ment to Indonesia was largely di-
rected to the manufacturing sector,
which contributed significantly to
employment and also helped in
strengthening the specific industry
through technology transfer,” says
Shiojiri.

According to the Indonesian In-
vestment Coordinating Board, there
are around 1,000 Japanese com-
panies in the country that directly
employ about 324,000 people.

While both countries have en-
joyed half a century of diplomatic
relations, there are more areas for
further collaboration.

New investments in areas such
as energy and mineral resources
(Indonesia’s main export com-
modities) by Japanese companies
such as Mitsui are under way. ¢

www.worldeyereports.com

Panasonic strikes gold in Indonesia

Two years after their governments cel-
ebrated 50 years of diplomatic ties,
Panasonic Corp. marks next year its
golden anniversary in Indonesia, where the
Japanese giant’s robust growth vindicated the
long-term view for the country of company
founder Konosuke Matsushita and local part-
ner, Drs. H. Thayeb Mohammad Gobel.

Starting in 1960 as a technical partner and
manufacturer of transistors for Panasonic,
Gobel was later licensed to produce black-
and-white televisions under the National
brand in time for the 1962 Asian Games in
Jakarta.

“After the success of National, we gradual-
ly expanded production into other categories
as well as imported other products for the In-
donesian market,” recalls President Director
of PT Panasonic Gobel Indonesia Ichiro Su-
ganuma.

The successful collaboration led to a joint
venture in 1970, forming PT National Gobel.

“National became a household name in
the *70s and ’80s, and the company was spe-
cifically strong in home appliances like air
conditioners, refrigerators, washing machines
and similar products within the category,”
says Suganuma.

In 2004, the sales company renamed itself
PT Panasonic Gobel Indonesia to highlight
the global Panasonic brand and promote its
new top-of-the-line products, such as VIERA
televisions, LUMIX cameras, Envio air con-
ditioners, Aquabeat washing machines and
Magic Top refrigerators.

“That was a big moment for us because

PT Panasonic Gobel Indonesia President
Director Ichiro Suganuma

beforehand, 74 percent of our total volume of
products sold were with the National brand
while 26 percent sold were with the Pana-
sonic brand. The impact was quite huge be-
cause all over Indonesia, people knew about
National while Panasonic was perceived as a
newcomer,” he says.

“Now we are gradually overcoming this is-
sue and Panasonic the brand is gaining popu-
larity in Indonesia,” he adds.

With nine production companies and two
sales groups, Panasonic sees a tremendous
amount of potential in Indonesia.

“Currently, 82 percent of our business is
exported within our group companies in In-
donesia, while the rest is for the domestic

PANASONIC

market. This is our focus since Indonesia has
the fourth-largest population in the world
and the penetration ratio of electronic goods
is still very low,” says Suganuma.

Apart from business, PT Panasonic Indo-
nesia is heavily involved in CSR.

It has provided scholarships to selected
university students for the past 11 years. It
gives out 22 awards in support of the local
entertainment industry and contributes to en-
vironmental projects.

“We are known for ‘Ideas for Life’ but
are now focusing on ‘Eco Ideas.” One of our
‘ideas’ is through collaborating with state-
owned electricity supplier PT PLN to edu-
cate consumers on conserving energy,” says
Suganuma.

To mark its 50th year in the country, Pana-
sonic will hold several events, including the
launch of special-edition models in each of
its product lines. ¢
www.panasonic.co.id

Panasonic’s top-of-the-line VIERA V Series

PANASONIC
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For more than 10 years, Indonesia Fuji Staff Group has been
a one-stop consultancy that has provided Japanese companies in
the country with a full range of services, including investment
feasibility studies, recruitment and employment procedures. It also
provides clients with a full database of prospective employees.

www.fujistaff.co.id

PT Asahimas Chemical isamultinational joint venture in Indonesia
that operates Southeast Asia’s largest and fully integrated state-of-
the-art Chlor Alkali-Vinyl Chloride plant. Celebrating 20 years this
year, it manufactures basic chemicals such as caustic soda (NaOH),
ethylene dichloride (EDC), vinyl chloride monomer (VCM),
polyvinyl chloride (PVC), hydrochloric acid (HCl) and sodium
hypochlorite (NaClO), which are crucial to many of Indonesia’s
fastest-growing industrial sectors. www.asc.co.id

One of Indonesia’s leading general insurance companies for over
30 years, PT Asuransi MSIG Indonesia (formerly known as PT
Asuransi Mitsui Sumitomo Indonesia) relaunched itself under a
new name to revitalize its market position. With four branch offices
and four representative offices across the country, MSIG provides
its valued customers with the best in insurance products to serve

their needs. www.msig.co.id

PT Netmarks Indonesia is a leader in network integration and the
single point of contact for all of today’s networking professional
needs. It offers customers a professional assessment of a broad
range of products and technologies, helps in realizing optimal
network solutions depending on the user environment and ensures
that the customer’s network is always operating at an optimal level.

www.netmarks.co.id

Honda rules the road

market in the world, Japanese

giant Honda continues to dom-
inate the streets of Indonesia, pro-
viding two-thirds of motorcycles,
and overseeing a very extensive
network of dealerships and ser-
vice.

Set up just in 2001 as a 50-50
joint venture, PT Astra Honda
Motor capitalized on the solid rep-
utation of Japanese motorcycles,
which were present in the country
as early as the 1970s.

“Our market share is a result
of our strong brand and the good
products we’ve been providing
our customers all these years,”
says President Director Miki Ya-
mamoto.

In 2007, the company reported
a record 20 million accumulated
units produced in the country, a
third of Honda’s global production
of its “CUB” model. This figure is
expected to rise to 25 million this
month.

In Indonesia, where the motor-
bikes are customized to suit local
tastes and preferences, PT Astra
Honda has three factories, which
have a total production capacity of
3 million units a year.

Apart from production fa-
cilities, PT Astra Honda also has
about 1,500 dealerships across the
country and 3,800 service centers,
called AHASS (Astra Honda Au-

I n the third-largest motorcycle
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PT Astra Honda’s third factory in
Indonesia, where the company
has a total annual production of
3 million units

HONDA

thorized Service Station).

“Astra Honda has about 14,000
employees, but if you calculate the
number of people working under
that whole operation, it goes up to
about 150,000 people. Then if you
include families, you are looking
at about half a million people in
Indonesia who are in some way
under the influence of our opera-
tions,” says Yamamoto.

Despite the enormous growth of
the company, the penetration ratio
of motorcycles remains much low-
er than in the bigger motorcycle
markets such as China and India.

Meanwhile, the company’s lo-
cal suppliers have improved their
products.

“Out of our 100 suppliers, more
than half are local. One of my im-
portant tasks, with the help of vari-
ous ministries and industry-related
associations, is to develop and
transfer know-how and technology
to local suppliers for them to attain
global standards,” he says.

As more motorcycles continue
to ply the streets of Indonesia,
road safety remains a vital concern
of Honda.

“Safety and training is a main
priority for us. There is no produc-
tion or sales without safety first,”
says Yamamoto, whose company
is involved in several CSR ac-
tivities through the Astra Honda
Foundation. ¢
www.astra-honda.com

NYK Line expects better business

oinciding with the 50th
Canniversary of diplomatic
relations, Indonesia and Ja-
pan executed last year an econom-
ic partnership agreement that was
the result of five years of meticu-
lous negotiations and is aimed at
further strengthening robust trade
ties between the two countries.
“The Japan-Indonesia EPA is a
comprehensive and wide-ranging
bilateral economic partnership
agreement in which we can expect
a much more active relationship

NYK

A warehouse facility of PT NYK
New Wave Logistics Indonesia

between Indonesia and Japan in
terms of investment value, capac-
ity-building, and the transfer of
technology and expertise, and not
just in resource extraction. | ex-
pect the JIEPA to have an imme-
diate impact on Indonesia-Japan
trade relations as Japan is Indo-
nesia’s largest trading partner and
a very close friend,” states NYK
Line Indonesia President Director
Katsuo Isomura.

A global leader in fully inte-
grated logistics solutions, the
NYK Group expects a bigger role
in facilitating trade between both
countries as demand not only for
sea freight but also for warehous-
ing and distribution, freight-for-
warding, global network solutions,
supply-chain consulting, IT solu-
tions and other related services in-
creases.

“Indonesia has a huge popula-
tion scattered across the world’s
largest archipelago. Warehousing

and inland transportation are just
some of the many requirements
of our customers. That is why we
have two local partners (NYK
New Wave Logistics and NYK
Puninar Logistics) in our group
aimed at fulfilling all the needs of
our customers,” says Isomura.

As a reminder of its mission to
fully serve its customers, NYK
Line has greatly increased its busi-
ness capacity and ability to solve
customer needs through its “Sea,
Earth, Air — Logistics Integrator
Program (SEA-LIP).”

“Our comprehensive strategy
for our customers is to provide
them with a service that can com-
bine all the modes of transporta-
tion (sea, air and land) and impart
solutions from our personnel who
are equipped with the wide-rang-
ing business knowledge needed
for comprehensive logistics,” says
Isomura.

The NYK/TSK group has
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NYK Line Indonesia President
Director Katsuo Isomura

grabbed a 30 percent market share
in container ship trade between
Indonesia and Japan, and expects
that figure to grow once the global
economy normalizes.

“I’d like to continue the good re-
lationship between Indonesia and
Japan. I appreciate the hospitality
of the Indonesians very much. [
feel we can be even better partners
as we look into the next 100 years
of diplomatic relations,” he says. ¢
www.nykline.com

Yokogawa grows with local economy

ver the last 50 years, Indonesia and

Japan have built a solid relationship

based on mutual respect for each oth-
er’s strengths. Around the world, Japan has
earned a well-deserved reputation for impecca-
bly made products and capitalized from it.

Present in Indonesia for over 20 years,
Yokogawa has posted impressive growth in re-
cent years and gained market leadership, allow-
ing the Japan-based maker of industrial instru-
mentation and control to open more branches
around the country.

In fact, PT Yokogawa Indonesia was grant-
ed an Indonesian market leadership award last
year by Frost & Sullivan, a leading research
and consulting firm.

“In the last five years, the economic situa-
tion in Indonesia has been good and we have
grown with the Indonesian economy. With four
branch offices, we can be closer to our custom-
ers,” says Yokogawa Indonesia President Di-

rector Toshinari Miyamoto.

A global leader in instrumentation and con-
trol, testing and measurement, and information
systems, Yokogawa has enlisted state-owned
companies, PT Pertamina (Persero) and PT
PLN, as well as major foreign oil and gas com-
panies, and Japanese chemical companies as its
clients.

Through its factory in Batam, an Indonesian
free-trade zone island, Yokogawa is the only
such company to have manufacturing capabili-
ties in the country, which helps it maximize
local contents significantly. On top of this,
Yokogawa also provides comprehensive cus-
tomer service and software to clients.

“We employ very skillful engineers to im-
plement the software and execute the projects.
With over 180 people working in the company
and a significant presence all over the country,
our customers expect us to provide them with
the best services besides cutting-edge technol-

YOKOGAWA

Yokogawa Indonesia President Director
Toshinari Miyamoto (seated left) with his
management team

ogy and reliable Japan-brand products,” Miya-
moto says.

“('Yokogawa) wants to contribute to Indone-
sian society in the areas of instrumentation and
control. We also want to be with our customers
as a reliable partner and ensure that their facili-
ties are well taken cared of,” he adds.
www.yokogawa.com

Researched and written by Franz Fricke in Jakarta. Produced by World Eye Reports. If you would like further information, including annual reports, from any of the companies featured in this business supplement, please send an e-mail message to info@worldeyereports.com indicating your name, mailing address and specific
information requested. We will make sure that the companies concerned get your requests and comments.
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Bakrie seals partnerships
In Japan and looks beyond

hen Michael Thomas
Clarke restructured Bak-
rie Construction about

two years ago, he traveled to Ja-
pan and visited the country’s lead-
ing power companies.

“In Japan, | saw the potential
that we were looking for, which
was the production of modular
fabrications for their industrial de-
velopments overseas, specifically
for power stations,” says the presi-
dent director and CEO.

The trip proved profitable be-
cause he secured a project spear-
headed by Mitsubishi Heavy In-
dustries to fabricate 3,000 tons of
equipment for the recirculation
piping systems of a power plant in
Indonesia.

Established in 1985, Bakrie
Construction operates a 17.2-hect-
are heavy industrial steel fabrica-
tion yard with capabilities to con-
struct large modular equipment
ranging in size from 500 to 2,500
tons.

The yard includes a bonded
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Bakrie Construction President
Director Michael Thomas Clarke

zone area with registered IPSA
harbor facilities that enable the
company to receive materials or
directly export fully integrated
steel structures and modules to
Asia and other overseas markets.
Barkrie’s reputation in the steel
fabrication and construction in-
dustry has been outstanding over
the last 30 years. But since the re-
structuring two years ago, it has
increased its international focus
and raised the quality of produc-

tion worldwide.

“There were several areas to re-
focus the company’s direction. We
upgraded safety, quality and man-
agement systems in the company
to take on the challenge of further
promoting the international busi-
ness,” says Clarke.

Given the company’s global
focus, Clarke sees opportunities
in partnering with the Japanese
not just in Indonesia, where it has
been operating for 25 years, but
also overseas.

“There are indeed international
projects where Japan builds power
plants and we know we can com-
petitively supply them with the
needed equipment,” he says.

The company takes pride in its
proven track record as a world-
class contractor, and has all the
needed accreditations required by
the Japanese and other internation-
al companies.

“Our particular focus is supply-
ing high-class fabrication products
to Japanese companies, and meet-
ing all international standards for
construction, quality and safety.
That’s where we are. We compete
with those standards and competi-
tively so. We have a great care for
our customers. We want them to
come back the next time and we

know the Japanese are very re-
sponsive to that,” he explains.
Apart from the company’s core
business of fabrication and con-
struction of modular equipment
for the oil and gas, power, mining,
marine and infrastructure indus-
tries, it also looks into further di-
versification as an EPC contractor,
offshore services contractor and
pressure vessel fabricator. ¢
www.bakrieconstruction.com

BAKRIE CONSTRUCTION

A 670-ton, 45-meter-tall STP
cylinder at the APL Norway
Peregrino FPSO unit made for
Maersk Inc.

AKR finds the right chemistry

ver the past 40 years, AKR has grown

to become Indonesia’s largest distribu-

tor of petroleum products and a reliable
supplier of quality fuels in the downstream sec-
tor, with long-standing business with several
huge multinationals.

The company — whose Japanese princi-
pals and partners include Asahi Glass, Mitsui
Chemicals, Mitsubishi Corp., Mitsubishi Gas
Corp. and Toyota Tsusho, among others — has
further expanded its network of tank terminals
and bulk logistics facilities, which now covers
nine major sea and six river ports in Indonesia,
and five river ports in China.

AKR

AKR's petroleum terminal in Sumatra

Aside from being the main distributor of
Asahimas Chemical in Indonesia, AKR also
supplies chloro alkali products, such as lig-
uid and flake caustic soda, polyvinyl chloride
(PVC), hydrochloric acid and sodium hydrox-
ide. It also produces adhesives and glue for the
plywood industry.

In the fast-growing sector of petroleum dis-
tribution, AKR imports petroleum from major
oil companies and distributes it to industrial
customers.

In 2008, AKR’s consolidated sales turnover
reached $990 million, with petroleum distribu-
tion accounting for nearly $500 million.

To consolidate growth, the company is seek-
ing partnerships with Japanese energy compa-
nies, as well as with chemical and petrochemi-
cal companies.

Established in 1983, AKR’s subsidiary PT
Sorini Agro Asia Corporindo Tbk. is among
the world’s largest producers of Sorbitol. It has
gained a reputation as an efficient and reliable
producer of the substance, which is used in oral
care, pharmaceuticals and food manufacturing.
It also manufactures dextrose monohydrate,
maltodextrine, maltitol, glucose and tapioca
starch.

Exporting its products to over 70 countries
and enjoying a big market share in Japan,
Sorini makes Sorbitol liquid and powder in the
country also in a joint venture with Mitsubishi
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Haryanto

AKR President
Adikoesoemo
Shoji Foodtech Co. Ltd.

In China, the company makes Sorbitol and
mannitol through its affiliate Khalista Liuzhou
Chemical Industries.

AKR foresees better business in the medi-
um and long term as the economic partnership
agreement between Japan and Indonesia can
only strengthen ties between companies from
the two countries. ¢
www.akr.co.id

Director

Mitsui sees great opportunities in Indonesia

Committed to a promising market

Right formula for growth

ith 154 offices and nearly
40,000 employees all over
the world, Mitsui & Co. is

one of the largest Japanese trading
and investment companies.

Since establishing its first office
in Surabaya in Indonesia in 1916,
the company has grown consistently
in the country, where its activities
figure significantly in terms of glob-
al operations.

“Bussan Auto Finance (BAF) is

a consumer finance company. This &
company is unique as we have 140 =
branches all around Indonesia and Mitsui Indonesia President
about 8,000 employees,” says Mi- Director and CEO Akira Naka-
tsui Indonesia President Director Minato

and CEO Akira Nakaminato.

One of Mitsui’s four main affiliates in Indonesia, BAF has provided fi-
nancing for Yamaha motorcycles. In doing so, Yamaha Indonesia Motor
gained a 37 percent market share in the country, where the motorcycle is
a vital means of transportation for ordinary Indonesians.

“We have a global corporate strategic partnership with Yamaha and of
the countries where we have this kind of partnership all over the world,
Indonesia remains the most successful, and BAF certainly played a huge
role in that because of the financing capabilities we offer customers,”
says Nakaminato.

Mitsui is also involved in some of the chemical projects and compa-
nies in the country, such as Kaltim Pasifik Amoniak (KPA), one of the
company’s four biggest businesses.

“Mitsui had ammonia operations in Asian countries with trade of
about 2 million tons. Of that amount, 660,000 tons is from KPA,” says
Nakaminato. In fact, that amount represents 3 percent of world ammonia
trade.

The fourth major affiliate is Paiton Energy, an energy plant in East
Java, which recently began building a larger third plant due for comple-
tion in 2012.

“These companies have contributed to the profit of Mitsui in the last

few years,” explains Na-

kaminato, who has an ex-
tensive background in natu-
ral resources.

“l am looking at areas to
do business in within the
natural resources industry.
Coal is one area where Mit-
sui maintains good relations

s with electric power suppli-
2ers in Japan and also sup-
= pliers in Indonesia. We are
also to start a new enterprise
at the Tangguh LNG project

Mitsui’s Paiton Power Plant in East Java

in Papua,” says Nakaminato.

“I’'m very happy to do business with our Indonesian colleagues and
my aim is to encourage them to become global business leaders. We also
need to thank Indonesians for the kindness shown to the Japanese and
we need to motivate other Japanese companies to revive their interest in
investing in the Indonesian market,” he adds. ¢

t a time when most auto-related compa-

A nies defer further investments amid the

global economic slump, NOK — Japan’s

first oil and rubber seal manufacturer — remains

a major player in Indonesia, where it has posted

remarkable growth and expansion as a result of
growing domestic demand.

“We continue to invest in Indonesia because
of the opportunity that exists in the country
given its market size in terms of population and
the economic growth sustained despite the on-
going crisis,” explains NOK Indonesia Presi-
dent Director Senji Kagawa.

NOK

PT NOK's factory in Bekasi, West Java

The company recently expanded its manu-
facturing facility to cater to the growing motor-
cycle industry, which is expected to strengthen
further exponentially in the next few years.

“The motorcycle industry will be a key con-
tributor to our growth in the future, but we re-
main committed to all our customers who have
played a huge role in our success,” states Ka-
gawa.

For the most part of its 13 years in Southeast
Asia’s largest market, NOK Indonesia has en-
joyed huge growth and success by offering ad-
vanced products to a wide range of industries
not limited to the motorcycle and automotive
industries.

“Our products are of exceptional quality
and yet reasonably priced to accommodate all
our customers. We put a lot of importance into
making sure our customers are satisfied not
just with our product but our service as well,”
explains Kagawa, whose company has received
numerous awards for quality and delivery time
from their customers.

With all the accolades received over the
years, Kagawa points out that NOK achieved
its success because of its 900-strong workforce.

WER

NOK Indonesia President Director Senji
Kagawa

“It starts with our employees and it is our
duty to train them in the best possible way.
We continuously conduct training seminars to
develop their skills professionally but also to
assist them in their personal development as
well,” states Kagawa.

“We have been committed to the Indonesian
market since we set up operations here in 1996.
And we remain committed by expanding our
manufacturing capabilities, contributing to the
growth of the motorcycle industry and more
importantly, providing customers with the best
products and services,” he adds. ¢
www.nok.co.jp

NISCONI takes lead in Indonesian oil and gas

part of the Group of 20 major econo-
Amies of the world, resource-rich Indo-

nesia is a fast-growing market with a
rising need for technical expertise, specifically
in the oil and gas sector.

A joint venture set up in 1972 between Per-
tamina and Japan’s Nippon Steel Corp., PT
Nippon Steel Indonesia plays a major role in
developing the country’s oil and gas sector
through tie-ups with Steel Batam Offshore
Services (NSB) and Nippon Steel Engineering
Singapore.

It offers a complete range of services, such
as engineering, procurement, fabrication, con-
struction and installation for offshore plat-
forms, subsea pipelines and on-land pipelines,
oil/gas treatment and transfer facilities, LPG/
LNG production and storage facilities.

“There are many offshore contractors in
Indonesia but very few have the capability
to execute activities the way we do. We cur-
rently have maintained the top level of sales
for construction of offshore oil and gas produc-
tion, and a very high reputation in this business
field,” says President Director Toru Ishihara.

“In the past, our style was to manage projects

our customers, we’ve restructured our organi-
zation to put more focus on each department of
our company. For instance, we now have an in-
house engineering department to execute proj-
ects ourselves rather than subcontract them,”
says Ishihara.

The change allows NISCONI to provide to-
tal solutions and management during the entire
project.

The company uses new technologies and
construction capabilities in Indonesia. A com-
plex process, central processing platforms is
crucial in treating and transferring natural gas
from a wellhead platform to the shore.

“Only a few contractors can construct CPP in
the world. We expect to be the prime contractor
of CPP projects in Indonesia, and utilize our
long-term experience in offshore utility con-
struction and many process technologies. But
our target for the future is not only for offshore
facilities but also onshore energy facilities such
as ‘Gas to Liquid’ and ‘Coal Gasification’
plants developed by our parent company, Nip-
pon Steel Engineering Co. (NSEC),” he says.

Aside from NISCONI’s activities, NSEC
took part in the South Sumatra West Java Gas

NISCONI

ISCONI

A digital rendering of NISCONI's MWPN plat-
form at the Sisi Nubi Project (below) and the
completed platform (above)

pleted last year to mark the signing of a bilat-
eral economic partnership agreement.

“NISCONI will continue to contribute to In-
donesia by constructing energy-related facili-
ties. Through these activities we will provide
not only hard products but also highly skilled
Indonesian engineers,” he adds. ¢

sia has increased efforts to expand its chemical sector, whose ac-
tivities complement the growth of the country’s other industries.

Among the biggest industry players, PT Asahimas Chemical (ASC) is
taking advantage of the strong domestic demand for caustic soda (a com-
ponent of textiles, soap, pulp and paper, and rayon among others) and
other basic chemicals needed by various industries.

“This year marked the 20th anniversary of our company and we’ve ex-
panded our operation three times in the past two decades,” says President
Director Izumi Tabuchi.

In fact, Southeast Asia’s largest integrated producer of Chlor Alkali-
Vinyl Chloride, with its majority owned partly by Asahi Glass Company
of Japan, recently embarked on its fourth expansion phase, which is due
for completion in 2012.

“If you produce caustic soda, chlorine is automatically generated from
the plant. So one of our key business successes was how we were able
to effectively use the chlorine. In the case of our company, 80 percent of
the chlorine was absorbed for vinyl chloride, which is a kind of plastic
used for PVC pipes,” says Tabuchi.

Like that of caustic soda, demand for polyvinyl chloride (PVC) prod-
ucts is also expected to grow in the coming years.

While a bulk of the caustic soda produced by ASC is sold locally, a
considerable percentage of its PVC output is shipped to customers in
Southeast Asian and East Asian countries.

“We have the biggest market share in the country for caustic soda and
PVC, and we look forward to maintaining that even as local and global
demand increases,” says Tabuchi.

Other basic chemicals produced by ASC are ethylene dichloride
(EDC), vinyl chloride monomer (VCM), hydrochloric acid (HCI) and
sodium hypochlorite (NaClO).

With over 20 years of market leadership and state-of-the-art technolo-
gy, the company is committed to preserving the environment by improv-
ing processes that minimize waste and eliminate gas pollutants.

“That is our main priority in Indonesia, and of course we also look
forward to continuing a great relationship with our customers here in
Indonesia and around the world,” says Tabuchi. 4
www.asc.co.id

O ne of the largest rayon-producing countries in the world, Indone-
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ASC

ASC’s PVC plant has an annual
production capacity of 285,000

ASC can produce 400,000 tons
of vinyl monomer hydrochloric

WWW.mitsui.co.jp individually. But to provide better efficiency to  Pipeline, a special yen-credited project com-  www.nsc-eng.co.jp tons. acid a year.
4 g % = ~
Sasc o
e AGC Group <
PT Asahimas Chemical ,
Bakrie
Construction

Head Office: 9th Floor Summitmas [
JI. Jend. Sudirman Kav. 61- 62 Jakarta 12190, Indonesia
Phone: + 62 (021) 5202111 / Fax: + 62 (021) 5202110

WWW.asC.co.id

NYK LOGISTICS

& MEGACARRIER

« Petroleum Distribution

« Logistic Services

PT AKR Corporindo Tbk

In 1975, the world was introduced to CENTUM.
In 2008, Yokogawa again introduces a visionary
initiative.

The next step in lWllllllllIl

CENTUMS / =)

Delivering the promise of Operational Exclllnnnn

The core platform for Yokogawa VigilantPlant Selution
Designed to empower members in the production value chain
To See Clearly, Know in Advance and Act with Agility

CENTUM VP enhances the capabilities of its people and
unleashes their passion for non-stop improvement.

Solutions from Yokogawa
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P.T. NOK INDONESIA
MM 2100 Industrial Town, JI. Sulawesi Il Block F - 3
Cikarang Barat, Bekasi 17841, Jawa Barat, Indonesia
Tel. +62 (21) 8981041, Fax. +62 (21) 8980764
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¥ Tensioner

Bush - Damper

+ Basic Chemicals Distribution
« Supply Chain Management

"Driving Sustainable Growth”

Empoweripg Lif_e
Delivering the Future

_ #
“World-Class Producer
of Agro- Based Products

N E

PT SORINI AGRO ASIA Corporindo Tbhk

Make all members confident and productive.
Help them achieve safe, reliable and profitable operations.

Let your plant evolve to VigilantPlant
For more information: WWW.Yokogawa.com/centumup

Wisma AKR, 3rd, 7th & 8th floor
JI. Panjang No. 5 Kebon Jeruk, Jakarta 11530 - Indonesia
Tel. : +62 21 5311110 (AKR) - 5311155 (Sorini)
+62 21 5311388 (AKR) - 5311025 (Sorini)
www.akr.co.id - www.sorini.co.id

Telefax. :

TION :

CW Piping and FGD Piping
ID1800 - ID3800 Fabrication
for Indonesian Paiton
Extension Coal-Fired

Power Plant Project, Block lIl

Client : MITSUI & Co, Ltd.

Fabrication Yard <

Modular Construction (2500T) <
EPC OQil & Gas <

EPC Projects Onshore <
Offshore Services <

Wo2°UoI}dNIISUODIIIYEQ MMM

Seawater Cocling System

Client : PT. SWI Jetty Nusantara -
Tokye Kyuei CO. LTD.

Project : Tanjung Jati-B Power Station
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DENSO boosts domestic economy

espite the global ecomopic
dowmnium that kit the auto-
A& motive inchestry arcund the
wuorld, the sector m Indomesia has
weatherad the storm and posted
some growih because of stronger
demestic consumption.
“Indonesia car production has
grown tremendously the last 10
years. Today, car sales are in ex-

ET.IE]JI.m;mBehiimd Sumter
are among the company’s largest
prochuction sites in Southeast Asia,

“As a result of the crisis and
import costs, we want io localize
the mamufachoe of more products
in Indonesia. Just this year, we
started producing radiators and
are lopking to add more products
within two yea:a. " explains Mi-

ce:snfSI]I},EIIIImts

Ten years ago, El.'EIl'H‘.I‘Lh'LhEld.—
msle:sﬂ:.m]:a]fof DENSO dition of other ante
that” says BT DEN- components, it is

S0 INDOWESIA President Dlirec-
tor Kazyoshi Minato,

“Char compamy has grown to-
gether with the amomodve indus-
iy the last 10 vears and this mend
is expected to contimie with the
erowiih of Indonesia’s aconomy,”
he adds.

Prasemt in Indomesia since 1975,
it manmurated its praducton facili-
ties in the coumiry three years lat-

most recognized for its air comdi-
fiomers as most of the nuses in the
coumtry are equipped with them
For more thaon 30 years, the
company has played a huge mole m
the growth of the mutomotive in-
ﬂ].EEj’thl]mm‘Elmﬂ]’
has contributed to e country’s

FT DENS0 INDONESIA President
Directer Kazuyoshi Minato

“Tve enjoyed working with In-
domesians. They work well and
are good-natured people. What I
would like is fo frain and develop
their skills farther for more mana-
gEml positions within gar com-

UniCharm becomes local household name

pe of the world's largest

and most-populated couan-

fries, Indonesia has prowid-

ed forsign invesiors over the years

with several opportanities m basic

industries soch as patural resourc-

23 and myinmotive mamufachming.

But as the sconomy prospers and

purchasing power prows, foreizn-

brand consumer goods have rapid-

Iy found their way info househalds
Toss the coumiTy.

Ome Japanese company that has

Y ____ __&_11
enjoyel remarkable suCces in -

dopesia is Uni-Chamm, a pionesr
and leader I:I].bH.IJ'F-GJ'E. feminine-
care and heaith-care producis
with more than 6,000 employvees
armumd the world. In Indomesia, its

Uni-Charm's Mamy Poko Pants
ara Indomesia’s Mo. 1 disposabla
diapers in its category.

baby-care and femimime-care prod-
ucts lead the markes.

“COhr operations in Indomesia
have bad the most prowth within
the Uni-Charm group for the last
three years in Asia,” said Uni-
Charm Indemesia President Diirec-
tor Yoshikire Miyabayaszhi.

At a time when most compa-
nies report flat growth or post
single-digit growth at best due o

the global ecomomic crisis, Und-

year, it grew 140 percent

“The swccess we'we had in
ihe local markef i3 a resuli of the
quality of our reasomably priced
prosucts as well as our marketing
activities. Char ba products
hawe been Mo, 1 since 2003 while
o feminine-care products have
been Mo. 1 since 2007, says Mi-
yabayashi.

Mamy Poko Paots are pants-
type disposable diapers and have
fained an increasing shars over
tape-type disposable diapers. As
of Jume 2009, the diapers had a
market shars of 43.8 percent

Artive in memeroes C5E activi-

[
-
Uni-Charm Indonesia Prasident
Diractor Yoshikire Miyabsaysehi
fies, the company's progress has
reflected Indonesia’s growth. Be-
cently, it began constmction of a
second factory due for completion
m May 211 The 12-hectare fac-
tory will be a mamifacnring base,
with oufput expected fo reach
about 5400 maillion by 2005,

“We are committed to Indons-
sian sociefy through the prodocts
we offer our customers. We ame
grateful for the success we've
been able tp achieve so far and we
promise that we will contimemesly
provide Indomesians with the best
procucts for their persopal uze and
comufipen,” he says 4

MSIG Indonesia climbs to the top

Ithough operating under

2 pew name, PT Asuransi
4 RMS5IG Indopesia (MEIG
Indonesia) remains the same
award-winning geneml insurance
company that has provided a broad
range of services o ifs clients for
over three decades.

“Considering that the majority
of our company’s portfolio
iz Japaness, we changed
the pame of our company
i April 308 to provide
befier name recogniton for
Indonesians and to further
penetrate the local markes,
which is ome of our main strate-
gies,” says President Director Ta-
dashi Maskawa.

Fommerly known as FT Asur-
ansi Mitsni Sumitome Indonesia,

the company is ranked first amang

Al trims vraedhers wemars] Seeeanen
dzl FRLO-VEDDOE ESnEhL IESUSanie

firms and bas climbed steadily in
recmt years, o mpxessne fenT
LE.I.LI:-II.I:I.LI.I.E II'.EI.E are I'.Eﬂ.l.l_'f IW

such compandes in the couniry.

»

MSIG

“Our ranking among general
INsUrAnCe COmpanies in Indonesia
has alse improved from Ho. 9 io
2004 to Wo. 7 in 2007 and fmally
to Mo, 6 in 2008," says Maekawa,

Early this year, M3IG became
the first general imsurance com-
pany in Indomesia to ackieve IS0
SO0 2008 ceriification

Its consistent growth
was a Tesult of a prid- and
lonz-term business strat-
egy called “Cur Dream”
along with s C5F. activi-
fies, re-bmanding efforts,
customer and client cen-

ters, new and expanded basiness-
es, a5 well as improved distribu-
tion chammals,

“With the execation of ear strat-
egies, we hope to be ranked ameonz
the Top 5 general insurance com-

mearias o Trdnee s b
RELTE U LT s s u_T LWl Y3

Iackawa, who alse plaos to brng
the -:nmpaujrmﬂieT-:npi I:I:.rEEIlS

E-TT. T o e

Wi look forward 1o comfiomed

growth in Indomesia. I alse have

ANTM™ cavrs

-4
£
PT Asuramsi MS5IG Indenesia

President Director Tadashi
Maokawa

a strong feeling that business be-
tween Indonesia and Fapan will
become better in the fofure and
that more investments fom Japan
will come mfo Indonesia. And az
trade between the two coumntries
increases, Japanese-related imsur-
ance busimess will also increase,”
states Mackawa.

M5IG Indonesia cumently has
four branch offices and four rep-
Tesentative offices in major cittes
armmd the coumtry. #

W melg oo id

Providing security and peace of mind

s 1T
plvucen L Jﬂ.].l'ﬂ.l.l. J ml.l.-

iy systems and services

mdustry for over 45 years,
PT Secom Indopratama has be-
come gne of Indomesia’s most-
trusted sources of security man-
apement through it Total Secarity
Solutioms services since 1904,

The company has prown steadi-
ly ower the last 15 years by de-
veloping a loyal customer bass
composed of reputable insdatons
arross all industriss.

“Mlost of our clients are lifstime
oustomers. Ooce they've med our
services they comtirme using s for
a very long period of fime. Cur
Customers are mostly corporations
bt oiftentimss the top management
of these compamies also choose o
use pur services for their homes.™
says Chaimman 5.5 Rahardja

Though demand contimees to

The SECOM Comtrol Center maoni-

.-u- -rrl-|r mrhettneme G Trdema
LAl 10 Eoe-

su rer.um muiﬁt in Comparisomn
to more developed counfries like
Tapan.

“We hawve to change the mind-
set of people to make them see
the importance of protecting their
assets throngh seonmfy seluboms.
Peace of mind is essential io our
daily lives and the services we
provide are aimed at helping ocur
cnsiomers achieve this,” says Fa-
hardja.

Beflecting ifs slogan “ALBYS,”
an acromym for “Always By Your
Side” the company has a 24-hour
cantrol center that is capable of re-
sponding to any disurbance in its
clients” guardead premizes.

Its other imfegTated services m-
clude Facilities Monitoring. Se-
curity Manazement, Fire Safety
Mapapement, Armmored Car and
Tmtermal Andst

Besides sophisticated equip-

“After mamy years of relation-
ship apd mutnal understanding
with the police, in 2001 wa astab-
lished a new compaoy called PT
Secom Bhayangkara. Secom has

PT Sacom B
Directar Jim
Secom Indopratama President Di-
rec:tor Teuyoshi Sakamoto

ra President
rnia (left] and PT

ng center in Bogor to train secu-
rity puards in the same manmer
that police academiss do. It also
op=ned its first branch office in
East Java earlier this year.

“We are the only opes In our
mdustry whi have a proper irain-
Ing cenfer and we imvested in this
cemter o also help the community
Lhrmgh CIImB-prevention semvic-

says Bahardja.

'I1.-'e worked with the Japanese
simee the sarly “70s and it's been a
very good expenence. Indonesians
and Japanes= have a zood ol
relationship, and the synergy is
great. We hope i use the best of
both our tradts by providing the
bect imbeprated senmt}' solutioms

Kobelco achieves rapid growth

ales of constmaction machin-

ery and heavy equipment

have grown steadily m Indo-
pesia the past few years, boosted
by the mining and apriculhoral sec-
fors, which are ameng the fastest-
growing indusiies in the coumiry.

Set up in 2000, PT Daya Eo-
belco Construction Machinery
Indomesia experienced a Surge
in orders five years ago from the
leading compamies in fhe mining,
planfation, forestry, mfrastnaciure,
a5 well as the oil and gas indus-
fries. Its maim products are 20-ton
BECAVANDS.

“Imn 2001, the volume for the
entire market of ewcavators was
1,000 umits. Last year, the market
volume was 6,500 umits,” says
President Director Sedji Orimoto.

While Eobelco's increased

Kaobeleo's EKH-ED LC |'I_'|'dFEIJ|I[:
g Evator

business can also be atmibated to
the improved performance of the
Indonesian , the compamy
benefited from its m-fel]f koown
reputation as a manofactarer of
superior-quality machinery.

“We are very proud of our prod-
ucts, especially with regard to fuel
consumption. Cur mackines use
20 percent less fiel than our com-
petitors. (iven rising odl prices
and a shift toward epvironmen-
tally friendly products, customers
are Choosing 1o use o producis,”
= VI

Racently, Kobelco laumched
a slighily remodeled heavy-duty
10-ton excavator (Model SE300-
& Super), ikt to withstand low-
grade fuel, which is offentimes a
problem for Kobeloo's other fully
infeprated engines, which T=guire
high-quality fuel for efficient op-
erations.

To support and educate its cus-
tomers on the proper maimfenance
of these high-powered excawva-
tars, the company established 12
branch and service offices across
the country, and plans to open
mide in the next few years as the
market 5

“We

-
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PT Daya Kobeice Construction

President
Directer Saiji Orimots

cent annually. Our market share
is prowing, but we expect it to be
-III:I1.I.I'.'II:| 25 percent in about two
years,” says Orimodn.

The company is also the distrab-
utor of Mew Holland construction
equipment such as backhoe load-
er3, skid steer loaders and Twafigi
harvester eguipment.

For Orimoto, Kobelco would
not have performed this well n
the country if it were not for its

Hm:hina?ﬁ Imdienzsia
|

“Though we are a Japamess
COMpADY, (U OpETAE0ns Are Com-
pased of good-guality Indonesian
staff. I hope that our compamy
contimees to grow and that mam-
apement will evenmually be pazsed
oo to our local staff” he says. #
wwwdaypakebeico. co.id
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Fuji Staff Group Indomesia CED
Eisuke Yamashita

Meeting demand for local manpower
the thousands of Japa-
ness CHOpAnies
in Tnﬂm mm A
others Eup-amd fo follow sait, man- ’
power and local basiness expertize
are two vital elements needed by
Japapese compamies to succeed in
thie coaniry.

Fuji Saff Group Indonesia was
sef up in 1995 as a ome-stop consul-
tamcy firm to provide Tapamese com-
pamies with all the fools, knowledge
and services nesded to achieve long-
term success in this prowing market

“When I starfed this company, I
wanted a company that would be
able to provide all serwices im ome
place. I also wanted to assist Japa-
nese compamies that wanted to in-
vest in Indomesia,” says CED Eisuke Yamashita

Because some Japaness SMEs sometimes lack the needed fluency m
Bahasa and even English, ope of the company’s most worthwhile ser-
vices is the ramslation of legal amd esiness doouments from the local
lanpaage into Japanese, and consultations in the Japaness langoage.

Even before those compamies move to Indomesia, Fujl Staff can be
ready to work with them

“Ome of the first semvices we offer when Japapese companies show
ioferest m investing in Indomesia is a feasibility study. Then when they
finally decide to 2o ahead with it, we prowide services that abide by all
legal, administrative apd acommtng pelicies in the comiry,” says Ya-
mashita.

Employment, recroitment services and fraiming are three other com-
ponents that bridge the zap between Japanese employers and skillfial
Indonesian employess.

Indomesia Fuji Staff Group provides not only normal and

TeTuitment services bat also uns a vocational maiming school for Indo-
nesians who want Japapese-langoage lessoms.

In fact, ower 150 sudentz have pazsed the third grade Japanese certifi-
cation test and may be ready for work placement in Japan of in Japanese
Companies in Indonesia,

“We started mﬁughﬂnﬂﬂmtﬂ]ﬂpﬂnlﬂfﬂ: and I am prouad o
say that they have been doing very well” says Yamashita

Alsg the company bas so far placed more than 20,000 in varios Taipse
posiiions or as workers i Japanese companies operating in e couniy.

“We are deing businsss in Indonesia, but we should do business that
benefits Indonesians, They are the heroes and we are just the supporting
actors here,” he says, #
wrw, st oo i

Ebara taps local talent to boost global growth

most Japanese com-
pamies in Indonesia have
their B&D teams back
bome or in other similarly ad-
vanced locations, Ebara wants to
prowve that Indomesia is more than
Just 3 manufacharing .
“We were initially sef up as just
a mamufactrng compamy bat af-
fer shadying what the couniry and
our paople had to offer, I realized
we had the ability to develop pew
products in Indonesia ™ says BT
Ebara Indonesia Prezident Direc-
tor Takehino Mackida.
As a jomt vephms between BT

Dpnopmlio Industry and Ebara
Corp. of Japan, the compamy was
set up im 1980 as the first domestic
mamfacturer of water pumps in
the coumiry.

Simce then, it has developed
praducts that bolster Ebaras glob-
al position as a leading maker of
pracaps. This year, it lnmehed end-
suction pumps that comply with
DIN imternational standards and
in-line pumps, and will launch
firefighting pumps thiz year, too.

“Omiginally, we mamufacred
pumps with only Japan indusiry
standards (JI5) buf fo compete and
egpand our operations globally, I
decided o develop products in In-
says Machida

“We are the only compamy in
pur industry to develop products
in Indomesia. and we are commeit-
ted 1o the coumiry and our custom-
ers,” he adds.

“In addition to the developmient
and release of the above new prod-

¥

PT Ebara Indonesia President
Diirector Takehire Machida

pumps, which have been installed
in the Indemesian market.” he also

L
In almost 30 years in the coun-
iy, Ebara Group and FT Ebara
Indomesia have been involved m
miajor projects, such as the pupap-
ing plant for the Surabaya Biver
Project, the Water
Treatment Plant at East Takarta In-

n one of
Southeast
Asia’s largest
and most compet-
tive autpmoiive
markets, there s a
new player zoom-

Mazda leads the competition in growth
ing its way fo
record growth in

w -ﬂl___-_'ll. Ii s

Established im |
2006 as a fully
owned subsidiary
of Mazda Motor
Corp. of Japam,
PT Mazda Mo-
tar Indonesia has
been the fastest-
Erowing carmaker
in the country over the last three years.

Im 208, it grew by 68 percent, and by 397 percent from its first year
in the coumiry due to effective and agpressive re-branding.

“We have been and remwin very focnsed nn:ebmldmgme]uiuda
brand name. This has been our aim simce Day Ooe,” says BT Mazda Mo-
tor Indonesia President Director Yoshiva Hongome.

“We found out that prior to seifing up our company bers in 2008, the
Hndabmdhadahwmpm-anmﬂnmm:r_'f Thiz pave customers
the wrong perception of our cars,” he contioues.

Prior to 2006, Mazda cars were sald through local stometive compa-
nies and cerfain elements of Mazda's global branding directives, such as
its fmos “Zoom Zopm™ credo, were not being met, prompiing the car-
maker”s headquanters in Hiroshima to directhy enter the Indonesian narket.

“Im 200 to 2005, we noticed that the Indonesian automotive markst
was rapidly srowing. and we came to the conclosion that we needed
markes and sell our cars by ourselves.” says Horgoms.

Mazda imports most of its cars from Japan and Thailand

“To date, T feel we have besn succemsful in o branding efforts

People see th.e vahees Im oar cars, and see it as a ualue-idded and
strongly differentiated brand compared to other Japanese brmds,” says

PT Mazda Motor Indomesia Presidemt Director
Yoshiya Horigama

The company currently has 15 dealers acyoss the couniry apd is ex-
pected to morease the mmber to about 25 by the end of the year. Selact-
ing the right pantners bas been cucial for the usiness,

“Our whole dealer petwork i3 independent We needed to appodnt
compefitive and well-tnasted dealers in each 1egion of the country o
aild our brand with us,"” says Horizome.

Successfully petting the job done right, Horngome looks forward to

; i i i . We have just started to ag- dustrial Park, Bukit Indah Todus- ; i i

tors your premises around-the- Smong relations with the police and 0 our customers,” adds Rabardia, UCts, we o ap future zrowth m a couny that Mazda is flly committed fo.
L:Iuv:krfur any abnormal signals it is one of our strongest points m recalling the company's Japanese gressively promote our abiltty in - tmial Park and the MM 1100 Indus- | “Mfazda will continue io invest in Indonesia and contriuste to fhe pros-
and takes mecessary action to Indomesia™ says Rahardja, whose heritage # the after-sales market not only for  tnal Towr. among others. perity of Indonesians,” be says. #
varify the emargency. company recently opened a fain-  WWW.SECOM.Co.id standard pumps but alse special  www.ebaraindonesia. com W mazda. coid
Tﬁl"ﬂll’ I"-_'.l"ﬁlll"\. ﬂ\"ﬁﬂl‘ll‘“iﬁﬁ I_t.rb-.nlr'l'ﬁ ~+ ~ u-l: ~res e e~
Jidy i uup wAMAHTOTJL CAPEINLS dL TIELWUTRA 2l o
y, I ihe largest Japanese undertook & dastic sTeamlin § o ihis digital age. ICT (information, com- — The (ompany [Iovides (siGmess with & full

mvestors in the coun- ing and implemented more cost munications and tecknolopy) infrastructure  mange of services from network, starage met-

iry, chemical maker, effective measures. has become an indispensable compopemt  work and security soludons that incompoTate
amd fiber and fextile mamufac- “To use eneIgy mare ef- in the effectiveness and efficiency of amy busi-  st@be-of-the-am technologies from all over the

tarer Toray Group has been
among the most agzTeszive m
its expamsion as it has grown
to nine compaoies aod one
fomdation umder the nmbral-
la of PT Toray Industries In-
demesia since the early "T0s.
Given the parent compa-
ny's pnocipal business, five
of nine Toray group compa-
mies are imwolved in the fiber
and textile usinesses, all of
wiich play a nzge role in its

PT Toray Industries Indomasia
Prasidant

Shingeya
further diversification in the fihre.

“Chur mam area of business in Indonesiay i
fiber and textiles but at the same time. the busi-
ness is rather mahmre so we wouald like to ex-
pand imto enpmesring plastics and other busi-
nesses within our areas of expertise,” PT TIM
President Diirecior Yoshio Shingeya says.

As the plobal crisis also affected the fber and
textile industry earlier this year, the compamy

Diractor Yoshio

mities in this I:'DTEEI'I:IE][\" massive market md
hopes to lead the way in farther developing the

bocal i

ficiently, which is crucial for i
T operations, we've mads big
imreshments M Dew Eensrabods.
These generators create high-
pressure steam fo produce elec-
tricify using coal aomd nataral
Eas &5 ao alteroative to heavy
= 0dl, which makss them wery ef-
% ficient in terms of energy com-

ToRAF

PT Toray Industries Indomesia’s facilities in

Tangerang, outside Jakarts

activities, PT TIN has mstalled sophisticated
eguipment for wastewater treatment in sach of

“The grm'r.hnte here is rather stable and
even better for now than in neiphboring coun-
fries, =0 there remains a lot of potental also in
the indusiral materials business m this couniry
oot only consumer soods,” says Skingeva.

As part of the company’s numerpus CT5E

sumption,” says Shingeya. its faciories in the country. Besides, in 1993 it

established the Indomesia Toray Science Foun-
dation to promode the advancemesnt of scisnce
and techoology in the couniry.

In the area of coltural exchanpe, it supports
a jude cemter aimed at promofing menfal and
plrysical bealth

“Threngh mr smess and CSR actvities,
we would ke to conibute to the development
of Indomesian sedety, as well as further pro-
moie fendskip between Indonesia and Japam,™
he says. #

W T ay. o0 id

ness. Major Japanese compamiss in Indonesia,
such as Toyota, Yamaha, Suzmiki, Honda, Ep-
son. Pamasonic and others ars equipped with
state-of-the-art techoologies for their broad-

band networks.

“Mlost of our costomers are Tapanese compa-

nies from the aromodive and man-
ufactuming indusmes. MNetmarks i3
a trusted brand in ICT solutions
becanse the services we offer Bave
very high Japanese standards,™
says President Dhrector Dammawan
B. Sostrisng.

Alomns with tusiness parmer Mg

the two have been affiliated with Japanese
companies for close to two decades, prompting

them tn establish the comnamy in
_r '

recommendation of Mtmarks Inc. of Japan.

“We have been growing ever

we've made it a point o hire experienced and
well-irained enpmesrs to work in our Compa-

oy, says Soeetrisnd.

waorld

busmess.

“Omar teckmology is taken from the best of
U5, and Eurgpe, tut the standard of our so-
lutions is Japanese. This is what we want to
deliver to our customers,” explains General
Manager Wicakzono Wibowao.

(From left to right] Metmarks Deputy General
The company's Japaoese cli- Manager Taofik Hidayat, Commissioner M
entele represents 30 percent of its Kim Soon, President Director Darmawan

Soetrieno and General Manager Wicaksono

2\ )\ g

Although Netmarks Indonesia Wibowe

NET wants to expand its local client which are industrial bubs where lumdreds of
PMARKS base, the Japanese continue to pro-  JTapamese compandes have facilities.

vide them with busipess as a result “Cur company motto i “We are here’ We

Eim Soon,  of recent expansions. make it 3 point to be as close to pur custom-

100% at the

since, and

“Spme of our customers recently established
or enpmded their factories, and as a result
meaded tn 1
ﬁiEtnIh.:lIE says Wikowro,

ICT infrastructure salotions remain the coms-
pamy s madn business and core expertise.

Metmarks has branch offices in Surabaya,
Bali, Karawang and Cikamang, the last two of

g'.lrh and sstablish their ICT in-

Manazar Tanhk 'Fﬁrimr
LENARST 1
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ars as possible n order to provide them with
the hiest sarvice possible.” says Deputy Gensral

“I personally luve w-:u:kmg with the Japa-
ness, We are committed to them as we are o
all our customers and we look forward o more

parmerships in the fabare,” says Mg #



