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Men’s business style 
(Publicity)

to be successful in any field, one needs to 
be strong physically and mentally, but to be 
the best, a spiritual aspect is also necessary.

these three components are at the heart 
of Haleo omotesando, an urban dojo newly 
opened in one of the best neighborhoods in 
tokyo.

“it takes a lot of guts to enter a traditional 
dojo, which is usually in a rural area where 
they don’t speak english, so i wanted to 
lower the hurdle so that everyone can 
strengthen completely,” said david Halton, 
founder and Ceo of sendai-based bodyp-
lus international, which produces Haleo 
supplements and runs the dojo, as well as 
a CrossFit gym in the daikanyama area of 
shibuya Ward.

Just steps from the main boulevard, the 
dojo is surprisingly serene, with a terrace 
and bamboo garden in the rear, artisanal 
tatami mats in the main space and paintings 
and spiritual elements decorating the walls.

the dojo provides what Halton calls 
“full circle strength” — hence the dojo’s 
ink-brush circular logo — by bringing bal-
ance to the physical, mental and spiritual 
components. through weight training, one 
becomes physically stronger while gain-
ing mental strength by pushing beyond 
one’s limits; by practicing martial arts, one 
engages in a physical activity that requires 
strong mental focus; while the mokuso 
(meditation) and showing of gratitude 
inherent in life in a dojo enhances the spiri-
tual aspects.

“the top-level athletes, i’ve noticed that 
physically they’re very developed, mentally 
they’re also very strong, but then you see 
the world-class athletes — champions — 
they also have one more component,” said 
Halton, a Calgary native born to a Japanese 
mother and Canadian father.

He describes this spiritual component 
with the Japanese term konjo (spirit). He 
cites new Zealand’s rugby team as an 
example.

“you have the all blacks, who are just 
dominant,” Halton said. “France, south 
africa and ireland; you would say they are 
at the same level physically and mentally, 
but there’s a spiritual aspect to the new Zea-
land game, so it’s not just a sport anymore. i 
think that gives them the strength to really 
win. i’ve noticed that also in martial arts.”

the Haleo omotesando dojo offers mar-
tial arts training in kickboxing and a form of 
brazilian jujitsu. these activities can teach 
anyone such as businesspeople and global 
leaders valuable skills, Halton said.

Kickboxing requires striking quickly, 
“strengthening your reactions, being able to 
make decisions and listening to your gut,” 
Halton said, to help people “listen to instinct 
and always be the first to strike.”

Jujitsu is a strategic, defensive martial art. 
“a lot of people say it’s like chess, so you’re 
always thinking steps ahead of your oppo-
nent,” Halton said, helping people “look 
ahead and strategize.”

More than these aspects, however, Hal-
ton adds that a dojo is a place “where we as 
adults continue our education on human-
ism, being good people.”

For five or six years, Halton thought 
about opening a dojo, “but we never had 
the correct role models, the teachers that 
can teach that aspect of the martial art, until 
now, so all the teachers that we have are 
world champions, just really good people at 
heart.”

“i really got on to the spiritual aspect 
two or three years ago, when i started to 
research scientifically in the Western style,” 
he said. “so if i have the data, i can explain 
it and Westerners appreciate evidence and 
data.”

He found that “not just the meditation, 
but the training that happens in the dojo 

affects the hormones; the neurotransmit-
ters that make us happy.”

“this is why Japan is still the place with 
the kindest people; the most peaceful and 
safest place on earth,” Halton said. “We 
should promote this, keep it going. More 
people should be able to be involved in mar-
tial arts because it just makes our society 
better and makes people better.”

ultimately, Halton said, the Haleo omote-
sando dojo is “our way of giving back, creat-
ing good for society and for people in our 
own unique way.”

For more information, see http://haleoomd.
com

Balancing the body, mind, spirit

David Halton, founder and CEO of Sendai-based BodyPlus International, which produces Haleo 
supplements and runs Haleo Omotesando dojo, as well as Haleo Daikanyama CrossFit gym, both 
of which are in Shibuya Ward, poses at the former on July 11.  yosHiaKi Miura

When doing business in Japan, one may 
have to pay extra attention to adhere to 
unique Japanese business customs. non-
natives may find it difficult to adjust. 
However, when it comes to business 
fashion, respectable attire is appreciated 
worldwide, including Japan. 

the Japan times has asked the execu-
tives of two prominent companies about 
how fashion helps doing business in 
Japan.

We asked the following questions: 1) 
How long have you been in Japan? 2) 
Will you describe your working experi-
ence? 3) What would be your best advice 
regarding doing business or working in 
Japan? 4) What is your favorite go-to 
brand or shop for your business style in 
Japan? 5) What are the most important 
accessories in your daily business style?
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1) as of July 31, it 
will have been two 
years living and 
working in Japan.

2) due to the 
language barrier, it 
was quite challeng-
ing. despite that, 
the desired results 
and positive output 
have been due to a collective team effort 
and each member giving it their all. 

despite Japanese being a difficult lan-
guage for me to learn, i’m grateful to the 
locals who are able to communicate in 
english with me. this indeed has helped 
me in my business ventures, in addition 
to settling down easily. politeness, sensi-
tivity and good manners are key.

Having worked in three different 
countries, i found Japan’s business cul-
ture uniquely different from others. the 
Japanese deliver service far beyond what 

was originally requested, leaving many 
customers highly satisfied. it is difficult 
to deny that Japanese take time to reach 
decisions, however this is by no means 
a reflection of inefficiency. rather, it has 
to do with a difference in the decision-
making process.

3) everyone will encounter difficult 
moments or something that might seem 
unusual compared to their own country. 
the best way to be familiar with your 
surroundings and the new way of life is 
to learn the unique Japanese culture and 
language as soon as you arrive in Japan.

the Japanese simply are not inter-
ested only in the absolute results; they 
are equally interested in the process. it is 
important that we as foreign managers 
should not only focus on the results, but 
we should also stop to see how it could 
be done better. 

the other important aspect is to be 
conscious of all first meetings, especially 
with senior management teams of larger 
organizations. as time passes and your 
relationship with customers strengthen, 
formalities will lessen.

4) Well it’s a choice between brooks 
brothers and banana republic when it 
comes to business style.

5) business style accessories are highly 
important in our day-to-day life. out of 
many accessories, i prioritize the necktie, 
wristwatch and cufflinks.
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1) one and a half 
years. 

2) it is unex-
pected, adventur-
ous and fun.

3) patience. in 
Japan, it’s a mat-
ter of trust, not a 
matter of money. if 
you can be patient, 

develop relationships and overall deliver 
what you promise, then you will do well. 
be ready to adapt. don’t try to make peo-
ple understand you, but you should work 
to understand them. 

4) i love Comme des Garcons, espe-
cially suits by Junya Watanabe. it is a way 
to keep a fresh look without crossing the 
line to the informal. now, about shoes, i 
love Charles tyrwhitt. it’s not the most 
luxurious, but extremely comfortable; 

something especially important for Japan 
since you have to walk or stand for long 
periods of time. 

5) Cufflinks. there is no possible way 
to dress for work without cufflinks, no 
matter if you are just wearing a sports 
jacket and jeans. Cufflinks, cufflinks, cuf-
flinks. there is just one place to find the 
best ones: loewe. also, a couple of col-
orful nice socks; they are always a great 
icebreaker.

Business execs discuss men’s fashion

World-renowned luxury watchmaker 
richard Mille has released a new model 
in collaboration with 31-year-old tennis 
star rafael nadal, who notched an unprec-
edented achievement in winning the 
French open, otherwise known as roland 
Garros and one of the four Grand slam 
tournaments, for the 10th time in May.

during his march to victory at the 
French open, nadal sported the seventh 
collaboration between the spanish tennis 
star and richard Mille, the rM 27-03 tour-
billon “rafael nadal,” on his right wrist.

despite being a unique tourbillon 
model, only 50 of which exist, the watch 
offers the high, innovative functionality of 
being able to withstand G-forces of up to 
10,000 Gs, an amazing technological break-
through achieved by years of research and 
development, enabling the watch to be 
light and strong. the spanish flag served as 
the inspiration for the watch’s vivid yellow 
and red design. the hand-wound watch 
measures 47.77 mm by 40.3 mm and is 
priced at ¥89,000,000 plus tax.

newyorker Men’s has released a tai-
lored Float Jacket, which weighs in at only 
350 grams; so light it feels as if it floats in 
the air.

the jacket eliminates any extra cloth 
to minimize weight and create incred-
ible lightness. as light as it is, the new line 

boasts chic patterns and stylish tailoring. 
Comfort and the lightness of the material 
make it an ideal choice for men’s fash-
ion in early autumn when the lingering 
summer heat continues to be a bane for 
businessmen.

the jackets are for sale at 53 newyorker 
Men’s shops in Japan and the company’s 
website. it comes in two color and design 
patterns of navy windowpane, which is 

96 percent wool and 4 percent cotton, and 
melange grey plain, which is 100 percent 
wool. the jackets are priced at ¥43,000 
plus tax.

For more information about Richard Mille, 
see http://www.richardmille.jp. For more 
information about Newyorker, see http://
www.newyorker.co.jp. To buy online, see 
http://www.ny-onlinestore.com.

Luxury and functionality in perfect pairing

Clockwise from above: Float Jacket by Newyorker Men’s; 10-time French Open tennis champion 
Rafael Nadal; RM 27-03 Tourbillon “Rafael Nadal,” a watch created in collaboration between 
Nadal and luxury watchmaker Richard Mille  neWyorKer, riCHard Mille

Cufflinks are a must-have fashion item for businessmen.  istoCK
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